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Dear Sir: 

Enclosed please find a replacement copy of Exhibit 3 for the above-referenced 

matter. 

Recently we noticed that the Declarations of Bruce Eisen and James Fedolfi, 
attached as Exhibit 3, were missing information initially included in the original copies 
forwarded to the Examiner on November 15, 2002 during the prosecution of this matter. 
We have remedied the inconsistencies and for your convenience have enclosed copies of 
the original submission. 

If you have any questions, please do not hesitate to contact us. 
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F. Jason Far-hadian, Esq, 
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I Bruce^E^, the undersigned declare as follows: 
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'l. I am the President and CEO of UserTrends 
| company headquartered in Los Angeles, CaKfomia, which 
| marketing personalization solutions for both traditional wti. 



ts 



1 2. I have been in the email marketing industry for sl\ 
as the President and CEO of UserTrends, I makededstens 
market research, business models and strategies as well 
of Usertrends both financially and in product marketing, 
experience in the industry, the scope of my duties as the 
personal experience with UserTrends technology, and 
[ email marketing industry, I provide you the 
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: following profes itonal 



3. UserTrends data collection tools help companies Jean 
I individual customer interests. These solutions enable marketers 
| rates to promotions, save on marketing costs, and increase sales 
" f loyal customer base. 



UserTrends is a privately field 
developed proprietary i 
inline retailers. 



pprcximately four years, Inmycaj 
wiving product development 
stenrumng the vision and direftion 
Bi sed on my background and 
Pres dent and CEO of UserTrendsJ 
my knowledge of other technologies|h the 
opinion. 



about and precisely target 
to generate higher responsJ 
and profits— al^ while build 
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5. Coveting dectoonic consumer profiling technology S 
via an unfriendly registration process or by requiring a vitfh r 
purchase. The e-miukefing industry has generally used ___ 
caoipaigns. In thecase of data collected throu^ialengfliyx, 
reveals a consumer'* interest at a particular mown tin time, a 
necessary to determine *h at promotions to send the cons^ Z 



* Various competing FofiKng methods and their disa, 
UserTrends' tedinologyjare provided below: 



generally capture irtdividt 
logging in to the site or j 
for mass direct; 
gfetration process, which only 
a Jgtegate profiling is usually 



sucl data 



dfl 



antages when compared to 



interest of a customer, it isn't able to relate the cust^^s interests with other prod, 
they looked at but did not purchase. UserTrendV ted nology doesn't, 
or input of sensitive financial information to collect b« havior data 



SggfefeBfenlfroffltog - This requires individuals to 
to provide marketers with some data regarding their 
the accuracy andjrejfcbility of such collected data 
can also often fail to weigh customer interests and 



are 



require a; 



the time to fill out a long i 
'articular interests. Unfio 
•ftert questionable. These si 
sent interests at one : 
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^tence^although interests change, registration* 
technology does not require a burdensome registration 
Interest data based on each individual user's acthfiti 
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the Bame. UserTrends' 
and allows updating users J 
» on various web pages. 



whn regarli coo^ M ^ ^ ^ JT ^»«* 
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7. 



ration and customization J 
a cookie on an end user's 
id to accommodate the cc 



In particular, cookie profiling technology requires 
websites so that web servers can successfully access and sfe 
computer. Further, customization and modification, are teah^H ^ 
har«lW features of v„Ho i~ canons are teqhired to accommodate^ a 

hireS ° f Various "PpHcations used by al end user so ' Aat H. ^ 

P^techno^gy^d 

«*^orwebserv*i,a^ °~ 
sophisticated computing sources (e.g., software ami hard 

8. UserTrenoV technology snnpjy re i ies onpreexisiin* , 
an email campaign that does not rely on customized web sit 
or compatibility with cookie handling features of various brc 
individualized data. AUthatisreqtdr^disanindivid^ ei 
capability to receive email. The simplicity of UserTrends- to 
P*onhng technology that has convinced many UserTrends' , 
methodologies solutions used previously. 

LculT^ 

^ruseroremailbec.u.eacookiepro^ 

thecomputerusedandnotmepartiadaruser. Where morelan one individual usest 
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service fees and requires mjre 
re). 

-associated resources i 
. sophisticated web servers, cfokies 

f to collect highly 
I address and the individf 
otegy provides a very efliciJ 
i to abandon other costly 
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«. Other email marketer have failed in targeHngpw: 
Wwior down to the individual and therefore 

addresses this long-felt need to solve the above deHriend* 
technology targeted email promotions to individuals can be 
[ marketing campaigns or marketing to large groups. 



ins to demonstrated web-sit 
cannot accarafely mdividuaflze the result . 

itemet UserTrends' techj 
problems. Utilizing UsettJ 
eved, instead of executing i 



logy 



customization" of server systems and website servers that , 
^ I technologies require. 



sr cookie or registration prof 
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US. I hereby declare that all statements made herein are <* ™ u_ . 



^^WpunishaMebyfiW^^ the 
! the United States Code,* and that such willful febe 



M " ~~ " m swn wumu ■«« ^tement » may jeopardy the vaHdihr * A. 

applicahon or any patent issuing thereon. j "f" 1 ™^ vafidity dffte 



Respectfully 



[Date: November 14/ 2002 



under section 1001 of Titfe ! 



submitted. 
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